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Research indicates that:  

● Millennials Seeking Meaning: A study by the Cultural Research Center at Arizona Christian 
University found that 75% of Millennials are actively seeking meaning and purpose in life, 
making them the most likely among American adults to question their reason for living.
Arizona Christian University

● Gen Z's Desire for Purpose: Research from the Walton Family Foundation and Gallup reveals that 
a sense of purpose in school and work is a significant driver of happiness for Generation Z. 
However, less than half of younger Gen Zers feel motivated to attend school, indicating a gap 
between their desire for purpose and their current experiences.
Walton Family Foundation

● Workplace Expectations: A survey by Korn Ferry highlights that 63% of Millennials believe the 
primary purpose of businesses should be improving society rather than generating profit, 
reflecting their inclination towards purposeful work.
Korn Ferry

● 75% of Millennials are actively seeking meaning 
and purpose in life

●  Sense of purpose in school and work is a 
significant driver of happiness for Generation

● 63% of Millennials believe the primary purpose of 
businesses should be improving society
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Desire for Value Alignment: Younger generations, such as Millennials and 
Generation Z, prioritize jobs that align with their personal values. They seek 
employers who demonstrate a commitment to societal improvement and 
inclusivity.
New York Post

Organizational Benefits: Companies that help employees find purpose in their 
work can experience enhanced performance, innovation, and employee well-
being. Creating an environment that nurtures personal value and purpose is 
becoming a strategic priority for many organizations.
Circles

Prioritize jobs that align with their personal values

Enhanced performance, innovation, and employee well-being



2025 ANNUAL CONFERENCE



2025 ANNUAL CONFERENCE



2025 ANNUAL CONFERENCE



2025 ANNUAL CONFERENCE



2025 ANNUAL CONFERENCE



2025 ANNUAL CONFERENCE

70% of your company's social 
impact work should tie back to 

what your company does. 
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Financial 
Support

Increased 
Awareness

Lasting 
Relationships

Brand 
Awareness

Caring 
Reputation

Tax Benefits
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How to Pick Your Nonprofit
Leverage your core competencies with your partner non-profit. 
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Tell your story.  
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https://www.jaaz.org/generation-z-and-perspectives-on-volunteering
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Gro-Nova.com
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emPOWER - ON!


